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WHO  WE  ARE

PROTEC T I NG  THE  FU TURE  OF

CAYMAN ' S  HER I TAGE

The National Trust for the Cayman Islands

was established in 1987 with the purpose to

preserve natural environments and places of

historic significance in the Cayman Islands for

present and future generations of the nation. 

ENVIRONMENT

Our first priority for Cayman's natural

environment is the establishment of a system

of protected areas. These nature sites are

essential for the survival of native plant and

animal species. 

HISTORY

Through the preservation of historic sites 

in the Cayman Islands, we safeguard our 

unique heritage. 

EDUCATION

Adults and children alike are exposed to

Cayman's natural environment and heritage

through lectures, historic walking tours, a

dedicated student programme, a herbarium

and an insectarium. 

CONSERVATION

Scientific field research allows us to study

and further our knowledge of Cayman's

native and indigenous species and to protect

the habitats in which they live.

MANDATED TO

PROTECT WHAT MAKES

THE CAYMAN ISLANDS

UNIQUE FOR PRESENT

AND FUTURE 

GENERATIONS.



What makes the Cayman Islands special? 

To some, it's the pristine beaches; to others, it's

our bustling tax-free economy. But to all, it is

our unique wild environment. 

It is the rare and dear blue iguana; the majestic

Mastic Reserve; and the colony of 20,000 

Red-Footed Boobies in Little Cayman. It is the

historic homes and heritage sites that celebrate

Cayman's early years. 

Preserving our built and natural heritage would

not be possible without the support of our

corporate partners. 

By choosing to support the National Trust,

your business:

WHY  WE  NEED

YOUR  HELP

BECOM ING  A  DEFENDER  OF

CAYMAN ' S  HER I TAGE  &

NATURAL  ENV I RONMENT

To become a corporate partner 

of the National Trust, 

email director@nationaltrust.org.ky.

Aids in the purchase and protection of wild

environments and the flora and fauna which

live within;

Enables the careful preservation and

ongoing maintenance of iconic historic

buildings;

Facilitates public education of our

environments and heritage; and

Provides the means for us to offer guided

tours at minimal cost for all to enjoy.

BESPOKE PACKAGES

We can customize a bespoke sponsorship

packaged based on your budget and services.



We are the only local organisation committed

to the stewardship of undeveloped land with a

focus on establishing a system of protected

areas in the Cayman Islands. Our Land Reserve

Fund launched in 2010 with the goal to acquire

designated high priority environmental areas

for protection under the National Trust for the

Cayman Islands Law (1987).

For 33 years the National Trust for the Cayman

Islands (NTCI) has been safeguarding

Cayman’s precious ecosystems, flora and fauna

by preserving key habitats across our three

islands.

The NTCI currently preserves just under 6% of
land in Cayman but has an ambitious target
of protecting 11% in total – so we still have

much to accomplish.  With land prices ever

increasing, and development and land clearing

on the increase we desperately need your help

to secure much needed funding to help protect

critical habitat.

The land purchased through the programme is

generally deemed ecologically important and

may be under threat of rapid urban

development. Our Mastic Reserve and Salina
Reserve are two key environmental sites
which have been largely acquired through the

Land Reserve Fund.Without these areas, the

ecosystems and the species contained therein

would be lost forever; and without the generous

donations of our members, corporate partners

and members of the public, we would not be

able to continue our work to preserve our

biodiversity and native habitats.

LAND  RESERVE

FUND

HE LP  US  BUY  BACK  CAYMAN !



THANK   YOU

TO  OUR  SPONSORS  

P LA T I NUM

GOLD

S I L V ER

BRONZE



D IAMOND

SPONSOR

C I $ 1 5 , 000

1 PROM INENT  LOGO

P LACEMENT  ON  WEBS I T E

1
PHOTO  OPT  TO  BE  SHARED

ON  A L L  SOC I A L  MED I A

CHANNE L S  &  NTC I  MA IN

NEWS LE T T ER  

1 LOGO  P LACEMENT  I N

ANNUA L  REPORT

2
CORPORATE  LUNCH  &

L EARNS
(UP  TO  1 2  PEOP L E  EACH )

4
QUART L ERY  SOC I A L  MED I A

MENT IONS  ON  A L L  NTC I

CHANNE L S

1
A  T EAMBU I LD ING  MAST I C

TRA I L  TOUR  

2
EXC LUS I V E  I N V I T E  &  PRE - SA L E

T I CKE T S  FOR :  HAT I TUDE  AND

BUBB LE S  WI TH  THE  B LUES  

1
A  T EAMBU I LD ING

TRAD I T I ONA L  COOK ING  C LAS S  

1
A  T EAMBU I LD ING  B LUE

I GUANA  TOUR  

(BOOKED  AS  A  PR I VA T E  GROUP  OF  5 - 5 0

A T T ENDEES )

(BOOKED  AS  A  PR I VA T E  GROUP  OF  5 - 5 0

A T T ENDEES )

(BOOKED  AS  A  PR I VA T E  GROUP  OF  5 - 1 5

A T T ENDEES )



P LAT INUM

SPONSOR

C I $ 1 0 , 000

1
PROM INENT  LOGO

P LACEMENT  ON  WEBS I T E

1
PHOTO  OPT  TO  BE  SHARED

ON  A L L  SOC I A L  MED I A

CHANNE L S  &  NTC I  MA IN

NEWS LE T T ER

1
LOGO  P LACEMENT  I N

ANNUA L  REPORT

1
CORPORATE  LUNCH  &

L EARNS
(UP  TO   1 2  PEOP L E )

2
S EM I  ANNUA L  SOC I A L

MED I A  MENT IONS  ON  A L L

N TC I  CHANNE L S

1

1

EXC LUS I V E  I N V I T E  &  PRE -

SA L E  T I C KE T S  FOR

HAT I TUDE  

A  T EAMBU I LD ING  B LUE

I GUANA  TOUR  

(BOOKED  I ND I V I DUA L L Y  OR  AS  A

PR I VA T E  GROUP  OF  5 - 5 0  AT T ENDEES )

1
A  T EAMBU I LD ING  TOUR  OF

M I S S I ON  HOUSE

(BOOKED  I ND I V I DUA L L Y  OR  AS  A

PR I VA T E  GROUP  OF  5 - 5 0  AT T ENDEES )



GOLD

SPONSOR

C I $ 5 , 000

1 LOGO  P LACEMENT  ON  THE

WEBS I T E

1
PHOTO  OPT  TO  BE  SHARED

ON  A L L  SOC I A L  MED I A

CHANNE L S  &  NTC I  MA IN

NEWS LE T T ER

1 LOGO  P LACEMENT  I N  THE

ANNUA L  REPORT

1

1
A  T EAMBU I LD ING  MAST I C

TRA I L  TOUR  

(BOOKED  AS  A  PR I VA T E  GROUP  5 - 1 5

A T T ENDEES )

A  T EAMBU I LD ING  M I S S I ON

HOUSE  TOUR  

(BOOKED  AS  A  PR I VA T E  GROUP  5 - 1 5

A T T ENDEES )



S I L VER

SPONSOR

C I $ 2 , 500

1 LOGO  P LACEMENT  ON  THE

WEBS I T E

1

1

LOGO  P LACEMENT  I N  THE

ANNUA L  REPORT

1

A  T EAMBU I LD ING  M I S S I ON

HOUSE  TOUR

(BOOKED  AS  A  PR I VA T E  GROUP  5 - 1 5

A T T ENDEES )

1
A  T EAMBU I LD ING  MAST I C

TRA I L  TOUR

(BOOKED  AS  A  PR I VA T E  GROUP  5 - 1 5

A T T ENDEES )



BRONZE

SPONSOR

C I $ 1 , 000

1 LOGO  P LACEMENT  ON  THE

WEBS I T E

1 LOGO  P LACEMENT  I N  THE

ANNUA L  REPORT

1
A  T EAMBU I LD ING  MAST I C

TRA I L  TOUR

(BOOKED  AS  A  PR I VA T E  GROUP  5 - 1 5

A T T ENDEES )



LAND  RESERVE

FUND  SPONSOR

C I $ 2 5 ,000

1 PROM INENT  LOGO

P LACEMENT  ON  WEBS I T E

1
PHOTO  OPT  TO  BE  SHARED

ON  A L L  SOC I A L  MED I A

CHANNE L S  &  NTC I  MA IN

NEWS LE T T ER  

1

LOGO  P LACEMENT  I N

ANNUA L  REPORT
1

CORPORATE  LUNCH  &

L EARNS

(UP  TO  1 2  PEOP L E  EACH )

4
QUART L ERY  SOC I A L  MED I A

MENT IONS  ON  A L L  NTC I

CHANNE L S

2

A  T EAMBU I LD ING  MAST I C

TRA I L  TOUR  

1
EXC LUS I V E  I N V I T E :  L AND

RESERVE  FUND  EVENT

1

PRES S  RE L EASE  

1

A  T EAMBU I LD ING  B LUE

I GUANA  TOUR  

(BOOKED  AS  A  PR I VA T E  GROUP  OF  5 - 5 0 )

(BOOKED  AS  A  PR I VA T E  GROUP  OF  5 - 5 0 )

1
A  CE T I F I CA T E  ACKNOWLEDG ING

PROTEC T ION  OF  L AND


